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Julie Buisson,  
Manager  
 
working at Utopies since 1999 
 

Fields of expertise Non financial reporting, strategic planning, stakeholder 
consultation, training, executive committee moderating 

Position at Utopies Manager, formerly in charge of human resources, and now 
pilot of standardization methods 

Education Graduated from Université Paris IX-Dauphine in Economics, 
with a major in sustainable development strategies in the 
energy sector  

Strategic planning Food/ Retail/ Consumer goods: Intermarché, Krafts Foods 
France, Rémy Cointreau, Muséum d’Histoire Naturelle, Triballat 
Banking/Insurance: CDC IXIS , Caisse des Dépôts, Crédit 
Mutuel 
Pharmaceuticals: Aventis 
Energy/ Utilities: Groupe SITA, Groupe SAUR, 
EPAMARNE, Gaz de France 

Non financial Reporting Food/ Retail/ Consumer goods: Carrefour, Nature & 
Découvertes 
Telecommunications: France Télécom 
Energy/ Utilities: Veolia Environnement (4 years in a raw), Gaz 
de France, LA SNET (now Endesa France)  

Implementation Food/ Retail/ Consumer goods: Rémy Cointreau 
(communication) 
Publishing : Bordas (communication) 
Energy/ Utilities: SDEDA (communication) 

Stakeholder engagement Energy/ Utilities: Groupe SITA, Gaz de France 
Food/ Retail/ Consumer goods: Carrefour, Le Commerce du 
Bois, Stonyfield France  

Research/ lectures/ 
publications 

 Lead of the project "Notation Sociétale des Entreprises" 
(« CSR rating for businesses ») for l'Observatoire sur la 
Responsabilité Sociétale des Entreprises (ORSE), 2000-
2001 

 Lectures for the « Sustainable development » Masters at 
Université Paris IX-Dauphine, 2005-2006 

 Training sessions on « Sustainable development and 
SMEs » for DRIRE project managers, 2004-2006 

 Publication of « La responsabilité sociale de l’entreprise » 
(« Corporate social responsibility »), for the magazine 
Revue Economie et Management, Avril 2006 

 Publication of « Sustainable development », Business 
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Digest n°111 supplement, Sept 2001 
 Excutive summary of «The whole world watching » by 

Martyn Turner and Brian O’Connell, Business Digest, June 
2001 

 Executive summary «The age of access » by Jérémy Rifkin, 
Business Digest, Sept 2000 

Conferences/ public 
lectures 

Panel «Consumption and protection of the environment», E. 
Leclerc, Sept 2005 

 
 
 
 
 


